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STUDENT FOCUS

Today’s automotive technology students are tomorrow’s techs. They 
have a passion for the industry that drives them to succeed. In a recent 
TT survey of students, we found that the majority of Tomorrow’s Tech 
readers do repairs on their own vehicles or those of family and friends. 
Almost 37% of responders said they spend more than $600 a year on 
automotive tools; with 44% spending up to $200 a year. Our reader 
is engaged in the industry and eager to seek more information about 
technology, parts and tools from the magazine as well as online through 
articles, news and videos.
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online
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Yes 
69.2%

No 
30.8%

Own a
smart
phone

 

                                         Google  42.1%   

                                                                                                                       Youtube  32.6%

                              Blogs/Forums   9.5%

                              www    8.4%

           ALLDATA   3.2%

           MotorTrend  3.2%

                   IDENTFIX  5.3%

           Car and Throttle  3.2%

 Car and Driver  2.1%

Tomorrow’s Tech  2.1%

                                                                      Other  21.1%

Where they search online

                                         Youtube  87.6%   

2.9%  Facebook and Instagram  each

1.9%  Various   

 1% Auto News, GM, Mortor Trend Channel,    
            Motor Trend TV and Powerblock TV  each  

                                                                 35.3%   Facebook    

                                                    26%  SnapChat

                                                24.7%  Instagram 

                      12.2%  Twitter   

 1.9% Linked In
            

What sites they watch

Which sites they use

Of the 29.4% currently employed in 
auto service while in school,  

40% work at a general  
repair shop.

Make repairs to their vehicle 
and/or family and friends’ vehicles

Yes 89%
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Purchase parts and tools online 

Yes 57% Where they purchase parts and tools online 

46.3%

25%

12.5%

11.3%

10%

8.8%

6.3%

6.3%

3.8%

3.8%

2.5%

2.5%

31%

       Internet only site

                                                                                                    RockAuto

                                         Summit Racing

                                  AutoZone

                             Snap-on Tools

                       NAPA

            Anywhere

Anyplace with the best price

Advance Auto

JEGS

Matco Tools

O’Reilly Auto Parts

Other

$1,812.15

Average amount 
spent on tools at
job and/or 
school 

Repairs made to their vehicle and/or 
family and friends’ vehicles

85%

72%

82%

71%

85%

46%

61% 65%

86%
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